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Promotional mix instruments
- Sales Public :
Advertizing . : Direct sales
promotion relations

games,challenges,
tombolas, lotteries

conferences, press
releases

commercials — printed,
radio/tv broadcasted gifts

articles
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presenting the offer to the public
presenting their offer to partners
launching new products

making direct sales

relationship building / mantaining with the
clients

creating potential clients databases
market research

exchanging expertise

studying compcetition

improving the image

promoting the brand

signing contracts / partnerships

gaining press attention
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